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In 2014…

$5.2 m

4.7m

30,000

815

38%

15%

in funds were
distributed to the
community by the
AMP Foundation

disadvantaged young people
were supported by programs
and services funded by the
AMP Foundation

of AMP employees in Australia
donated their time and talents
through the AMP Foundation
Volunteering Program

customers in Australia
and New Zealand received
financial advice, products
or services from AMP

people affected by
cancer received pro bono
financial advice from our
financial advisers

greenhouse gas
emissions reduction
was achieved by a
carbon-neutral AMP
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Welcome to AMP’s 2014 community report
AMP has long understood that while we do business in a market,
we live in a community.
Since 1849, AMP has played an important role in shaping
Australian and New Zealand communities – from helping
people to save for the future and protect their families to
investing in social infrastructure and community programs.
This report focuses on how we work with our customers,
shareholders and the community to create a better tomorrow
for everyone.
For generations, AMP has helped millions of people to
become financially secure – by helping them own their home
sooner, supporting them in tough times or setting them up
for retirement. Today, by improving our technology, online
resources, work practices and the way we communicate,
we are making it easier for people to access, use and
understand our products and services.

AMP believes financial knowledge should be public
knowledge, so we share our learnings through public
conversations and by publishing National Centre for Social
Economic Modelling (NATSEM) research into wealth and
income. These influential reports into subjects such as the
cost of childcare and the changing work environment help
the community make informed financial decisions. Our
commitment to lifting the quality of financial advice through
education and training also has far-reaching benefits.
We have a strong record of managing investment funds
through AMP Capital. As one of the first signatories to
the Principles for Responsible Investment, AMP Capital
understands that many environmental, social and corporate
governance factors can affect an investment. By engaging
with boards and management teams and encouraging
responsible corporate behaviour, AMP Capital is helping
to build more sustainable communities.
We have a duty to our community and future generations
to minimise our impact on the environment. This is a duty
we take seriously, and one that also makes good business
sense. We are steadily reducing our use of resources and
carbon footprint through energy efficiency measures, waste
recycling, encouraging greener work practices and purchasing
carbon credits. While we became carbon neutral in 2013 – a
year earlier than planned – we are by no means resting on our
laurels. Even tougher reduction targets have been set for 2016.
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Creating a better community starts at home, which is
why AMP is building a better workplace culture – one that
will ‘ignite the spark’ in our employees. We are doing this
by encouraging diversity, rewarding talent and dedication,
and providing opportunities for thousands of employees to
share their knowledge, skills and time with the communities
they work in.
Close to 40% of AMP employees took part in our volunteering
program in 2014, cooking for disadvantaged people, donating
blood, regenerating bushland and mentoring students. This
program is facilitated by the AMP Foundation, which also
supports our employees’ considerable efforts to give back by
dollar-matching their donations and fundraising. Our financial
advisers play their part, too, by providing pro bono financial
advice to cancer patients.
In 2014, the AMP Foundation donated $5.2 million to help
a range of charities run vital employment and education
programs, particularly for Indigenous youth, as well as
increase the sustainability of the social sector.

The philanthropic arm of our business also invests in
individual potential. In 2014, it launched AMP’s Tomorrow
Fund, which offered $1 million in grants to support talented
and passionate Australians of all ages, walks of life, interests
and abilities. The 47 amazing recipients – including inventors,
artists, athletes and disability advocates – are now showing
the world just how much a determined individual can achieve
with the right backing. Although new, this empowering
initiative came from the heart of AMP’s original and lasting
vision: to help people create a better tomorrow for everyone.

Craig Meller
Chief Executive Officer

Since 1849, AMP has played an important role in shaping Australian
and New Zealand communities – from helping people to save for the
future and protect their families to investing in social infrastructure
and community programs.

Helping people own tomorrow
AMP wants to make it easier for people and organisations to build
financial security and in turn, stronger communities.
Our range of products and services help millions of
customers navigate the complex financial world.
They include:
–	financial advice
–	superannuation, retirement income and other investment
products for individuals
–	superannuation services for businesses
–	administration, banking and investment services for
self-managed super funds
– income protection, disability and life insurance
– banking products
–	investments including shares, fixed income, property
and infrastructure.
In order to provide these helpful products and services to
more people more often, we are re-orienting every aspect
of our business towards the needs of our customers.
In 2014, we introduced a range of practices to help us deliver
expert, proactive support in a way that is personalised and
effortless. These included investing in new technology to
transform our customer contact centres, improving how we
communicate with customers, and introducing new income
protection claims processes to help more people return to
health and work.

By making it simpler for our customers to take control
of their future, we believe we are contributing to a strong,
sustainable economy.
Awards and accolades
In 2014, several AMP financial products and services were
recognised for their quality and effectiveness, including:
–	AMP Flexible Super, which won the ‘Most new
developments in 2014’ award in the Investment
Trends 2014 Platform Report. It recognised AMP’s
customer-centric focus and investment in technology
to improve the experience for customers and advisers,
with easier-to-access and enhanced customer reports, a
simpler super consolidation process, educational webinars,
and mobile and tablet apps for easier account access.
–	AMP SMSF Solutions was named CoreData SMSF Service
Provider Awards 2014 Administration Winner (SMSF
Member category) while AMP’s Cavendish Superannuation
took out the SMSF Administrator (Adviser category).
–	Cavendish also received a Highly Commended in the SMSF
Administrator category of the SMSF Adviser Awards, with
fellow AMP super specialist Multiport winning the category.

We also made our products easier to access and use.
The AMP website was updated to be more user-friendly
and tailored to the customer’s needs. And AMP Bank
introduced mobile banking via tablet and smartphone
apps, Visa Debit card access for new transaction account
holders and AMP Bank PayTag, enabling customers
to make purchases using their smartphones.

In 2014...
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154,659

92,033

new customers were welcomed to AMP

people helped protect their loved ones
through a new AMP life insurance policy

9,069

1,774

people were helped by AMP Bank to buy a home

grieving families were helped by
$425.8 million paid in life insurance

Sharing our knowledge
AMP helps consumers understand what they can do
to build and protect their savings by providing online tools
and resources, publishing research and participating in
public conversations.
Our educational tools and resources include member seminars
and news updates for corporate clients through AMP@Work,
online budget planners, cost of education and debt-reduction
calculators, and the AMP Retirement Adequacy Index.
Since 2002, AMP and the National Centre for Social and
Economic Modelling (NATSEM) have produced regular reports
that shine a light on how Australians live, work and spend
money. We sponsor this wealth and income research to help
consumers make informed choices. In 2014, we published
two NATSEM reports focusing on childcare affordability and
the changing labour market. Like previous reports into health,
home ownership, inheritance, superannuation and retirement,
they contributed to the social and economic policy debate.
AMP has a responsibility to play a leading role in helping
our community manage the impact of an ageing population.
We enhance the retirement savings system by sharing our
insights with government and the community. In 2014, this
included making a submission to the Australian Federal
Government’s Financial System Inquiry that recommended
abolishing a fixed retirement age and creating incentives
to encourage older people to remain in the workforce.

Raising standards
In 2014, we announced several measures to raise the bar on
financial adviser professionalism and lift consumer confidence
in the industry.
All of our financial advisers must hold a Certified Financial
Planner (CFP), a Fellow Chartered Financial Practitioner (FChFP)
or Masters in Financial Planning (MoFP) qualification. Advisers
who joined an AMP licensee after August 2014 must complete
this qualification within five years, while the remainder have
until the end of 2019.
To support advisers in achieving these qualifications, Horizons
financial planning academy and Griffith University launched
an online Masters of Financial Planning program that
combines academic training and practical experience. We also
launched the Cavendish and International Centre for Financial
Services, a partnership with The University of Adelaide to
produce SMSF-focused research and accredited courses.
The AMP Customer Advice Review Panel was established to
review customer complaints about the quality of our personal
advice, when the customer is not satisfied with our normal
process. This independently chaired panel has the power to
refund advice fees and compensate for losses.
And in conjunction with the St James Ethics Centre and with
industry input, AMP is developing an ethics and responsible
decision-making program, available to all financial advisers.
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AMP’s corporate responsibility
AMP utilises environmental, social and governance insights to influence
better outcomes for investors and the Australian community.
AMP Capital is one of the longest-standing managers of
responsible investment funds in Australia. Understanding
how a range of environmental, social and governance (ESG)
factors may affect an investment has long been an integral
part of AMP Capital’s investment process.
Long before becoming one of Australia’s first signatories to
the Principles for Responsible Investment in 2007, AMP Capital
dedicated specific resources to understanding the impact of
ESG factors. The key motivation for considering ESG issues
within an investment process is to gain deeper insight into
areas of risk and opportunity that could materially impact
the value or performance of an investment.
AMP Capital’s in-house ESG investment research team
produces proprietary and thought-leading research, which
is integrated into AMP Capital’s investment decision-making
and active ownership practices, across all asset classes.
The team’s ESG insights and company ratings influence
investment guidelines and policies, research and analysis,
proxy voting activities and engagement with company
boards and management teams.

It is important to AMP Capital that companies selected
for clients’ portfolios are well-governed on their behalf.
To this end, AMP Capital actively engages with the
boards and management teams of companies and uses
its voting power to encourage corporate behaviour that
is responsible and in the best interest of shareholders.
Through this engagement AMP Capital encourages
sound decision-making and risk-management,
appropriate capital allocation, good board composition,
fair remuneration and open and honest disclosure.
Industry recognition of AMP Capital’s commitment
to ESG research has afforded the team significant
opportunities to work with companies on a range
of ESG issues and to influence better outcomes
for investors and the Australian community.
AMP is also a constituent of the FTSE4Good Index,
a series of ethical investment stock market indices that,
by continually raising the corporate responsibility bar,
encourages us to improve our ESG performance.

The AMP Capital ESG Investment Research Team makes
summaries of its research publicly via the AMP Capital website.

We understand there is a clear link
between an organisation’s environmental
and social impacts, ethical practices,
the quality of its corporate governance
and its long-term business success.
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AMP’s investment in infrastructure
AMP Capital has been investing in infrastructure for almost 30 years
and is among the largest infrastructure managers globally, according
to the Towers Watson Global Alternatives Survey 2014.
Since its pioneering investment in the Sydney Harbour Tunnel
back in 1988, AMP Capital has provided vital infrastructure
worldwide – from trains in the UK to toll roads in India.
In Australia, AMP Capital manages an interest in Interlink
Roads, the owner and operator of the M5 toll road that runs
through Sydney’s south-western suburbs. This road is an
important driver of economic activity, connecting the city’s
south west with Port Botany, Sydney Airport and the CBD.
AMP Capital also manages one of Australia’s pre-eminent
public-private partnership infrastructure funds – the AMP
Capital Community Infrastructure Fund. The fund has a
mandate to invest in social infrastructure assets across
healthcare, education, justice, defence, community housing,
transport, water and recreational facilities.

This includes an investment in the Partnerships Victoria
in Schools Project, which involves the operation and
maintenance of 11 government school facilities in the
Greater Melbourne area.
The eight primary schools, one secondary college, one
primary-to-Year 9 school and a primary-to-Year 12 school
have a combined enrolment capacity of 10,750 students.
This investment also includes YMCAs on six of the school sites,
which play a crucial role in shaping growing communities.
Through the Community Infrastructure Fund, AMP Capital
has also invested in public schools in Queensland, New South
Wales and South Australia.

For more information on AMP Capital’s approach to ESG and responsible investment
visit ampcapital.com.au/about-us/esg-and-responsible-investment.

AMP’s environmental performance
In 2014, AMP reduced its total greenhouse gas emissions by a further
15%, remained carbon neutral and set new priorities for 2014–2016.
AMP believes sound environmental management makes
good business sense, and it aligns with our role as a longterm insurer and investor for our customers. We assess our
environmental risks and opportunities across the business
and investments managed by AMP Capital.

Becoming more resource efficient
Reducing energy consumption and minimising waste
continues to be a top priority for AMP.

The timeline below gives a snapshot of the many waste,
energy and emission-reduction initiatives AMP has pursued
to minimise our direct and indirect environmental impacts.
We set a goal to become carbon neutral by the end of 2014,
and we are proud to have reached that target one year early.
Setting tougher targets
AMP is reducing its use of resources and carbon footprint
and has set new priorities including:
–	reducing greenhouse gas emissions by 15% in the period
2014–2016
–	pursuing energy efficiency through lighting upgrades, IT
initiatives and more flexible and efficient use of office space
–	working with contractors, landlords and service providers
to increase waste recycling
– reducing non-essential air travel and paper consumption
–	encouraging employee work practices that reduce
environmental impacts
–	encouraging suppliers to reduce the impacts of their
products and services
– maintaining carbon neutrality
– continuing with external assurance of AMP’s carbon footprint.

AMP’s first
Environmental
Policy launched. AMP
Capital signs up to
Carbon Disclosure
Project.

Towards
a greener
tomorrow
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2002

We are working across our offices on a number of initiatives,
including:
–	installing automated systems to shut down computers
after hours
–	replacing downlights with low-energy LED equivalents
at our offices at the Jessie Street Centre, Parramatta,
and 750 Collins Street, Melbourne
–	installing motion sensors and out-of-hours timers to
switch off lights in our major offices
–	adding organic and e-waste collection systems to our
existing co-mingled recycling programs
–	encouraging employees to reduce their environmental
footprint
–	trialling activity-based working arrangements at our
33 Alfred Street, Sydney, headquarters.
The initiatives have helped AMP secure further upgrades
to its NABERS (National Australian Built Environment Rating
System) energy ratings. In 2014, AMP’s Jessie Street Centre
became our second office to achieve a 5.5-star NABERS
energy rating, after 50 Bridge Street, Sydney, reached that
target in 2013.

AMP Environmental
Leadership Team
established. AMP reports
for first time under Energy
Efficiency Opportunities
(EEO) program.

2005
AMP Capital
is a founding
member of the
Investor Group on
Climate Change.

2009
2008

Internal carbon
levy introduced to
offset business air travel
emissions. AMP records
a 10% rise in recycling from
2008 through our co-mingled
waste program plus a 10% drop
in operational energy use from
2007. AMP reports for first time
under National Greenhouse
and Energy Reporting
Act 2007.

AMP’s carbon emissions performance
20142
tCO2e

Year-on-year
% reduction

20133
tCO2e

2012
tCO2e

20112
tCO2e

2010
tCO2e

2009
tCO2e

Scope 1 + 2
emissions

18,360

12

20,830

22,204

18,828

12,263

13,067

Scope 3
emissions

9,282

20

11,592

15,830

18,015

9,545

8,843

Total emissions

27,642

15

32,422

38,033

36,843

21,808

21,910

Carbon offsets
retired

27,642

32,422

27,078

16,069

9,545

8,843

Target

Carbon
neutral

Carbon
neutral

50% below 2009
(incl. AXA)

50% below 2009
(ex. AXA)

Offset all
air travel

Offset all
air travel

Emissions1

In 2014, AMP’s total greenhouse gas emissions were 27,642
tonnes – a 15% reduction on 2013. Other highlights included:
–	Scope 1 and 2 emissions (mainly office and data centre
electricity use) decreased by 12% to 18,360 tonnes, due
to energy efficiency initiatives such as lighting upgrades,
as well as more flexible and efficient use of office space
–	Scope 3 emissions (air travel) decreased by 20% to 9,282
tonnes. While AMP has reduced its non-essential business air
travel, the decrease is also due to changes in the international
emissions factors used to calculate these emissions.

AMP leaders
commit to carbon
neutrality by 2014.
NABERS waste and energy
audits on major buildings,
plus lighting, IT, building
management systems
upgraded at AMP HQ. Green
Tomorrow employee
engagement program
launched.

2010

2011

AMP merges
with AXA (Australia
and NZ). Lighting audits
target further energy
efficiencies. Environmental
targets reconfirmed. AMP
debuts in CDP ASX 200
Climate Disclosure
Leadership Index.

AMP reports annually to the Australian Government under
the National Greenhouse and Energy Reporting Act 2007.
We also participate in the international Carbon Disclosure
Project and were included in its 2014 CDP ASX 200 Climate
Disclosure Leadership Index. AMP Capital is an investor
signatory to the Carbon Disclosure Project and actively
engages with policy makers as a founding member of
the Investor Group on Climate Change.

LED light
upgrades, more
video-conferencing
facilities installed.
Carbon offset purchasing
program expanded to
include internationally
accredited projects.

2012

2013

New targets
and priorities set for
2014–2016 and another
15% year-on-year reduction
achieved. AMP Parramatta
office receives 5.5-star NABERS
rating. AMP once again in CDP
ASX 200 Climate Disclosure
Leadership Index.

AMP Capital
Bridge Street office
receives 5.5-star NABERS
energy rating. External
assurance of GHG footprint,
which drops 15% from 2012.
Employee carbon offset
program launched. AMP
becomes carbon neutral
a year ahead of plan.

2014

1 Emissions are measured in tonnes of carbon dioxide equivalent (tCO2e).
2	Ernst & Young has provided assurance of AMP’s 2014 and 2013 emissions data, copies of which can be found in the corporate responsibility section on amp.com.au.
3	In March 2011, AMP merged with AXA Asia Pacific Holdings Limited’s Australian and New Zealand businesses (AXA). 2011 includes changes in AMP’s emissions
profile due to additional AXA tenancies and air travel associated with the merger and business integration activities.
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AMP’s environmental performance
continued

Offsetting through
innovative projects
7,280 tonnes
Taiwan
wind farm, hydro power

4,980 tonnes
Thailand
wastewater treatment
1,000 tonnes
Kenya
water purification
14,382 tonnes
Indonesia
geothermal, hydro power

After becoming a carbon-neutral business in 2013, one year
ahead of schedule, AMP has extended its carbon-neutral
commitment. This means reducing emissions through energy
efficiency and then offsetting the remaining emissions by
purchasing carbon credits from verified projects.
To achieve carbon neutrality in 2014, AMP purchased and retired
27,642 carbon offsets from projects that deliver environmental
and community benefits. These projects meet internationally
recognised verification protocols (VCS, Gold Standard) and the
Australian Government’s National Carbon Offset Standard
(NCOS). They include:
Water purification in Kenya
The Kenya LifeStraw project gives villagers water purification
filters so they don’t need to burn forest wood to boil unsanitary
water. In western Kenya, many people use indoor wood burners
to boil water drawn from unsafe sources. This is a strong driver
of deforestation and contributes to respiratory problems. In
collecting wood, women and children are exposed to health
dangers and impeded from attending school. So far, nearly
a million water filters have been distributed to more than
four million people, significantly improving public health and
household air quality, and reducing deforestation. This project
is the first to directly link carbon credits with safe drinking water.
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Wastewater treatment in Thailand
Before this project, wastewater from General Starch Ltd’s tapioca
plant in Amphur Kornburi was treated through cascading lagoons
that generated methane gas with 21 times the global warming
potential of carbon dioxide (CO2). The project extracts methane
from the wastewater by a two-stage anaerobic digestion process
and turns it into heat, replacing the need for heavy fuel oil.
Not only is it cutting emissions by over 150,000 tonnes of CO2
a year, but it is also improving local air quality, stopping pollutants
reaching water bodies and helping fund IT and scholarships at
neighbouring schools to strengthen sustainable development
in the region.
Run-of-river hydro in Indonesia
The 210 MW Musi project generates renewable hydropower
in the upper reaches of the Musi River, Sumatra, without
the need for dams. It uses a 400 metre drop in the river
flow to drive three 70 MW turbines, sending sustainable
electricity to the Sumatran grid. The project has reduced
greenhouse gas emissions by replacing power from
fossil-fuel plants and supported local communities with
employment and infrastructure improvements, enabling
the project to be awarded social carbon certification.
Geothermal power in Indonesia
The Gunung Salak power plant is 100 kilometres south-west
of Jakarta and uses natural underground geothermal resources.
The project involves the upgrade of existing turbines to
significantly improve the plant’s efficiency and generate greater
output of clean energy from the same geothermal steam source.
Its construction also provided local employment opportunities.

AMP’s 2014 carbon offset retirements
Project

Abatement type

Registry
(verification standard)

210 MW Musi run-of-river hydro power plant, Bengkulu, Indonesia

Renewable energy

APX (VCS)

2,329

Wastewater treatment at General Starch Co Ltd, Thailand

Methane capture

Markit (VCS)

4,980

InfraVest Changbin and Taichung wind farms, Taiwan

Renewable energy

Markit (Gold Standard)

2,938

Hsikou run-of-river hydro power project, Taiwan

Renewable energy

Markit (VCS)

4,342

LifeStraw water filters, Kenya

Avoided deforestation

Markit (Gold Standard)

1,000

Capacity upgrade of Gunung Salak geothermal power plant, Indonesia

Renewable energy

Markit, APX (VCS)

8,000

82 MW Lau Renun run-of-river hydro power plant, Indonesia

Renewable energy

APX (VCS)

4,053

Total carbon offsets from projects that deliver environmental and community benefits

Tonnes
CO2e offset

27,642

More information on AMP’s Environmental Policy and activities, greenhouse
gas emissions reporting criteria and the Carbon Disclosure Project, is available
at amp.com.au/amp/in-the-community/considering-the-environment.
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AMP’s people
AMP is all about helping people own their tomorrow – and this includes
our employees. We are creating a work environment where people are
encouraged to share ideas, grow, develop and feel challenged in their roles.
In 2014, AMP supported our employees in the following ways:
Engagement and induction sessions
During 2014, more than 4,200 Australian and New Zealand
employees attended Igniting Our Spark sessions that aimed
to help them understand AMP’s customer-centric strategy
and the role they play in delivering it.
In August 2014, AMP launched the Ignition induction
program which helps new employees settle into their roles and
understand AMP’s purpose, our customers and how they can
serve them. These regular sessions also give new employees
the opportunity to explore our business, brand, people,
culture and heritage as well as meet peers and senior leaders.
Ongoing development
AMP invests in our employees to help them reach their
potential. AMP employees are supported with ongoing
professional and personal development through a variety
of learning options, including:
– secondments
– mentoring
– cross-team projects
– online learning
– external study.
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We also support the education and continual development
of AMP financial advisers through AMP Horizons – a national
centre of excellence dedicated to professional development of
our advisers in order to provide better advice to our customers.
Developing strong leaders
AMP needs great leaders to deliver our strategy, grow our
business and navigate times of change. Investing in leadership
development not only benefits employees, but our customers,
communities and shareholders alike.
Between November 2013 and February 2014, more than 800
people leaders from across AMP attended Igniting Our Spark
sessions that were designed to equip them with some of the
skills and tools needed to take AMP into the future.
AMP people leaders can also access a range of accelerated
development programs that help them build the skills to
deliver our strategy. By the end of 2014, almost half of our
people leaders had attended or were registered to attend
these programs, which were customised to reflect our
culture and AMP Practices.

The AMP Practices, introduced in November 2014, guide the way
we work and relate to customers. They promote collaboration and
sharing expertise, being proactive and caring, getting things done
and making it easy to understand AMP products and services.
Employee benefits
AMP offers employees a variety of benefits that help them
manage their finances, family time, health and social life,
including:
– a purchased leave scheme
–	an AMP childcare centre in Sydney and generous parental leave
– discounted offers for financial products and services
– 12% employer superannuation contributions1
–	the chance to salary sacrifice gym memberships, childcare
fees, super contributions, car parking or novated leases
–	regular health and wellbeing programs, and on-site gyms
at some office locations
–	third-party discounts through our online discount program,
AMP Advantage
– community volunteering days through the AMP Foundation
–	access to the Employee Assistance Program (EAP) – a free,
confidential counselling and advice service for employees
and their immediate family.
Diversity policy
AMP is committed to providing a diverse and inclusive
working environment to drive better business decisions
and experiences for our customers and employees.
In 2014, AMP identified four areas of focus designed to
increase inclusion and diversity of thought throughout
the organisation:
– C
 ommitted and inclusive leadership: Inclusive leadership
is incorporated into AMP’s induction and leadership
development programs, capability frameworks and talent
management assessments. In 2014, AMP introduced
sessions to help senior leaders reflect on practices and
team cultures that may exclude employees from full and
discretionary engagement.
–	Merit-based policies and practices: AMP continues to focus
on attracting and appointing women into senior leadership
roles. AMP advocates that the shortlist for all executive
roles contain a mix of men and women, and during the
recruitment process both men and women interview
candidates. We also provide development opportunities
for female leaders through programs designed to build
the capability and confidence of women who have senior
leadership potential.
–	Decision-making and voice: AMP is leveraging diversity of
thought across the organisation, encouraging employees
from all areas and levels of the business to share ideas.
New design processes are also being used to harness
diverse customer perspectives and develop better
products and services for AMP customers.

–	Measurement, accountability and rewards: AMP’s diversity
and inclusion principles are incorporated into our core
capabilities and recruitment practices, as well as leadership
and talent assessments. Our 2014 employee engagement
survey found that 84% of employees believed they were
treated fairly regardless of gender, age, ethnicity, race,
disability, religion, sexual orientation or other differences
while 83% believed their manager supported flexible
work arrangements. AMP has commenced a review to
understand if any bias exists in the application of the
remuneration and benefits policy. Any areas of concern
will be addressed in 2015.
The AMP Group Leadership Team (GLT), consisting of the
CEO and his direct reports, sets the goals and direction for
diversity and inclusion and is responsible for inspiring and
holding leaders to account for the execution and outcomes of
all initiatives. The People and Remuneration Committee (PRC)
continues to oversee the implementation of AMP’s diversity
and inclusion initiatives, reporting to the AMP Limited Board
on its progress and the organisation’s gender diversity targets.
A copy of AMP’s Diversity and Inclusion Policy is available
in the corporate governance section of the AMP website
(amp.com.au).
Gender diversity objectives and reporting
Women now comprise 34.4% of executive roles at
AMP (the top 9% of the organisation) and 39% of middlemanagement roles (the next 23.6% of the organisation).
In 2014, attraction and retention of women was strong at
the executive level through targeted attraction, development
and retention activities. In 2015, AMP aims to attract and
retain more women in middle management roles through
similar initiatives.
All leaders are focused on delivering targets to increase the
representation of women in leadership roles. Overall, women
make up 51.1% of AMP’s workforce. While the representation
of women on the AMP Limited Board remains at 20%, AMP
remains committed to meeting the target of 30% female
representation on the Board by the end of 2015. During 2015,
AMP will review and set new targets for 2016 and beyond.

Representation of women in roles against 2015 targets
2015
target

31 Dec
2014

31 Dec
2013

AMP Limited Board

30%

20%

20%

Senior executives

35%

34.4%

32%

Middle management

43%

39%

40%

n/a

51.1%

50%

Roles

All employees

1	Employees employed under National Mutual Life Association (NMLA) terms are entitled to 10 per cent employer superannuation contributions, effective April 2014.
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AMP in the community
AMP wants to make communities better places for all. We do this by
supporting individuals and initiatives that we believe can bring about
positive and lasting change.
The AMP Foundation is the main body through which AMP
invests in the community. Since 1992, this philanthropic arm
of our business has distributed almost $75 million to charities
in Australia and New Zealand. In 2014, the AMP Foundation
distributed nearly $5.2 million and is projected to give more
than $5.6 million in 2015.
The AMP Foundation works to create stronger communities
in a number of ways, including:
– Capacity building: helping people to help themselves.
	The AMP Foundation forms long-term partnerships
with charities that support young people, particularly
Indigenous young people, and organisations that build
the capacity of the non-profit sector.
– Community involvement: helping people to help others.
	The AMP Foundation runs the AMP Employee Volunteering
Program and supports a pro bono program where AMP
Financial Advisers offer their financial expertise free
of charge to people with cancer. It also manages AMP’s
Tomorrow Fund, a grants program launched in 2014
to support talented, passionate individuals who are
making a difference to Australia.
By combining company and community resources we believe
we can help more disadvantaged people to own tomorrow.

How the AMP Foundation is funded
The AMP Foundation has a capital base, or corpus, which AMP
has contributed to through donations of money and shares.
In 1998, when AMP demutualised, AMP donated $30 million
to the AMP Foundation and allocated 2.5 million shares. In
2001, the AMP Foundation retained close to 1.7 million shares
at the end of the verification process of shareholders (20% of
the unverified shareholding).
The investment income from the corpus is used to support
community initiatives and pay for the running costs of the
AMP Foundation. Pro bono support is offered by Ernst & Young
and King & Wood Mallesons.
The AMP Foundation has its own Board, which approves
the Foundation’s strategic direction and monitors its
community partnerships and commercial investments.
The Board consists of:
Richard Grellman AM (Chairman)
John King
Paul Leaming
Fiona Wardlaw
Matthew Percival

The AMP Foundation invests in selected community projects
that are well run and are able to prove the positive difference
they are making to the community.
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In 2014...

170

7,826

charities were supported by the AMP
Foundation and AMP employees through
long-term funding, donations and volunteering

volunteer hours were given to 23 charities
by AMP’s Australian employees

$5.2m

$1.3m

in funds were distributed to the
community by the AMP Foundation

in funds were donated to charity by
AMP employees in Australia through
fundraising and payroll giving and
AMP Foundation dollar-matching

1,833
AMP employees donated time
and money through the AMP
Foundation Volunteering Program
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AMP in the community
continued

Our 2014 community partners
The AMP Foundation supports community partner programs that
are in‑depth, multi‑faceted and help address intergenerational
disadvantage. Most are designed to improve educational
and employment outcomes for marginalised young people,
particularly from Aboriginal or Torres Strait Islander backgrounds.
The funding can consist of a ‘growth capital’ component to
help an organisation develop, ‘core infrastructure’ to fund an
operational role, program funding or a combination of all three.
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Australian Indigenous Mentoring Experience
(AIME) runs a program to equip young
Aboriginal and Torres Strait Islander students
with the skills and confidence needed to
complete high school. AIME also connects
students with post-Year 12 opportunities,
including further education and employment.
Partner since 2010
2014 funding $75,000

Beacon Foundation helps young people to
finish Year 12, go on to further education
and find employment. Beacon programs
run in low socioeconomic areas where the
need is greatest. The organisation takes a
whole-of-community approach to youth
unemployment by connecting young people
with local businesses so students experience
real workplaces in their own community.
Partner since 2002
2014 funding $150,000

Brotherhood of St Laurence runs Stepping
Stones, a micro-business support and
mentoring program for migrant and refugee
women in Melbourne. Through the program
the women learn about finance, marketing
and small business regulations and develop
skills that enable them to increase their
participation in the community.
Partner since 2005
2014 funding $175,511

CentaCare Wilcannia-Forbes supports
disadvantaged people in Central and Far West
New South Wales. The AMP Foundation funds
CentaCare’s Manage Your Income, Manage
Your Life financial literacy and counselling
program that helps Aboriginal people to make
informed financial and life decisions. Run by
Aboriginal financial counsellors, the program
provides people with vital financial skills, such
as how to budget and manage debt.
Partner since 2005
2014 funding $141,750

Clontarf Foundation uses football as a way to
engage Aboriginal teenagers with education.
Clontarf’s Football Academies operate in 59
schools, supporting young Indigenous men
to stay at school and transition to further
education and employment. To play football,
students must attend school regularly and
display good behaviour.
Partner since 2008
2014 funding $340,000

CREATE Foundation represents the voices of
children with a foster care experience and
works with state governments to improve
children’s care experience – from entering
the system through to making the transition
to independent living. CREATE forms an
important connection with children in
care, lessening their sense of isolation and
providing information on their rights, issues
and life skills.
Partner since 2006
2014 funding $445,000

Ganbina helps young Aboriginal people in
Shepparton, Victoria through school‑to‑work
transition programs to ensure they receive
the education and training needed to reach
their full potential.
Partner since 2005
2014 funding $125,000

The Graham (Polly) Farmer Foundation
supports Aboriginal students to finish
Year 12 and move on to tertiary education,
apprenticeships or employment. The students
receive intensive support through an
after-school study facility, industry support
and a full-time program coordinator, as
well as tutorial and vocational educational
assistance.
Partner since 2008
2014 funding $300,000

Mission Australia runs Leadership and
Cultural Awareness programs for young
Aboriginal Australians in Kempsey and
Dubbo to help them graduate high school
and participate in further education
and employment.
Partner since 2008
2014 funding $400,000

The Salvation Army operates the AMP 614
Youth Bus in inner-city Melbourne. It provides
emergency aid, support and a safe space for
homeless and marginalised young people,
and connects them with referral services that
can help them put their lives back on track.
Partner since 2005
2014 funding $195,000

Social Ventures Australia (SVA) invests in
social change by increasing the impact
and sustainability of the social sector. SVA
provides funding and support to highpotential organisations that are fostering
solutions to some of the most pressing
community challenges.
Partner since 2001
2014 funding $250,000

The Funding Network (TFN) organises
live crowdfunding events for innovative
social change projects. After hearing short
presentations from four projects, guests
can choose to make a donation to support
any or all of the initiatives. The goal is to
raise at least $10,000 for each project and
the funding can support any number of
community issues.
Partner since 2013
2014 funding $30,000

Very Special Kids supports families who care
for children with life‑threatening illnesses
in Victoria. The charity provides counselling,
bereavement and emotional support, family
camps and programs.
Partner since 2005
2014 funding $65,000
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AMP in the community
continued

Our community involvement
Volunteering
Giving back to the community is a much-valued part of
working at AMP. Through its Volunteering Program, the AMP
Foundation encourages and supports employees to share their
time, talents and skills with community volunteering partners.
Last year, 1,380 AMP employees volunteered with 23 charities
to prepare meals for disadvantaged people, pack support
kits for children in foster care, donate blood and regenerate
bushland.
AMP employees shared their knowledge as volunteer mentors
with Brotherhood of St Laurence’s Stepping Stones program,
which supports refugee and migrant women to set up small
businesses. Through the United Way mentoring program,
AMP leaders guided senior employees working for non-profit
organisations, including our community partners.
Employee fundraising
The AMP Foundation supports AMP employees who fundraise
for charity by dollar-matching fundraising up to $1,000 per
employee or up to $10,000 per team.
Our employees raised more than $438,928 for over
70 charities in 2014. Another $220,397 was matched by
the AMP Foundation. Employees were involved in more than
104 fundraising events, from bake sales, craft stalls and raffles,
to initiatives such as Steptember for Cerebral Palsy Alliance,
Mission Australia’s Winter Sleepout and Movember.
AMP employees also donated 7,300 food and toiletry items
to the Salvation Army and 3,640 books, backpacks and toys
to the CREATE Foundation.
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Unsung Heroes
Unsung Heroes are AMP employees who volunteer with a
charity for more than 80 hours a year or serve on the board
of a charity. To recognise their contribution to the community,
the AMP Foundation donates $3,000 to the organisations they
volunteer with.
In 2014, 45 Unsung Heroes were recognised for volunteering
or serving on the board of a charity, including Surf Lifesaving
Australia clubs, Dress for Success, FareShare, LifeCircle,
Operation Smile and Paint The Town ReAD.
Payroll giving
In 2014, AMP employees donated to more than 90 charities
through payroll giving. These charities are chosen by
employees and support causes such as health and disability,
the environment, animal welfare, homelessness, education
and international development.
During the year, 523 AMP employees donated $322,068
to charities through payroll giving. This was dollar-matched
by the AMP Foundation, bringing the total contribution
to $644,136.
Our community champions
The AMP Foundation is supported in its internal work by
75 AMP Community Champions who encourage their fellow
employees to participate in volunteering activities, payroll
giving and fundraising activities.

AMP Cancer Council Pro Bono Program
People diagnosed with cancer often face complex financial
issues. The AMP Cancer Council Pro Bono Program, funded
by the AMP Foundation, enables AMP financial advisers to
volunteer their expertise at no cost to assist families affected
by cancer.
Through the program, people affected by cancer receive free
guidance on issues such as accessing Centrelink benefits,
applying for early access to superannuation and insurance
benefits, developing a budget and ensuring a regular cash
flow, as well as planning for the financial future of their family.
In 2014, AMP financial advisers completed 815 cases.

AMP Capital Shopping Centres
AMP Capital Shopping Centres coordinate a range of
activities to support charities. In 2014, 18 of our shopping
centres supported local charities through fundraising,
donating time or space and awareness-raising initiatives.
AMP Capital Shopping Centres also support the work
of the CREATE Foundation and Animal Welfare League
during the Christmas period by making a donation for every
Santa photo package sold at shopping centres, as well as
Santa pet photo packages sold at six centres. Proceeds from
children’s Christmas events and gift wrapping services are
also donated to CREATE.

AMP in the community
continued

AMP’s Tomorrow Fund
AMP believes in helping passionate people create better
tomorrows not only for themselves, but the whole community.
In July 2014, we launched our first individual grants program
to support Australian talent and achievement.
AMP’s Tomorrow Fund offers amazing Australians doing great
things the chance to share in $1 million in individual grants.
What sets this grants program apart is the lack of categories.
Australians of all ages, walks of life, interests and abilities can
apply online for grants of up to $100,000.
Applicants are asked to explain what they want to achieve,
what they have done to move closer to reaching their goal
and how this benefits the community.

Our 2014 AMP Tomorrow Makers
The inaugural program attracted thousands of inspirational
people who needed financial support to take a special project
or long-held passion to the next level.
In November 2014, we announced 47 AMP Tomorrow
Makers who included inventors, artists, athletes, academics,
adventurers, disability advocates, dancers, scientists and
social innovators – all working hard to make a positive
impact on the community.
Given the overwhelmingly positive response, $1 million in
AMP Tomorrow Fund grants will be offered again in 2015.

To find out how to apply for a grant and to learn more about our
2014 AMP Tomorrow Makers, visit ampstomorrowfund.com.au.
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AMP is committed to actively reducing its impact on the environment and has printed this
document on paper derived from certified well-managed forests and manufactured by an
ISO 14001 certified mill. The document has also been printed at an FSC accredited printer.
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